
most profitable print on demand sites
The quest for the most profitable print on demand sites is at the heart of many
aspiring e-commerce entrepreneurs and established designers looking to expand their
revenue streams. Print on demand (POD) offers a low-risk, high-reward business model,
allowing creators to sell custom-designed products without holding inventory. This article
delves deep into the landscape of POD platforms, analyzing their features, commission
structures, product offerings, and market reach to help you identify the most lucrative
options. We will explore what makes a POD site truly profitable, from design tools and
integration capabilities to marketing support and customer reach, providing actionable
insights for maximizing your earnings. Understanding the nuances of each platform is
crucial for selecting the best fit for your niche and design style.
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Understanding Print on Demand Profitability

Profitability in the print on demand space is a multifaceted concept, driven by more than
just the base profit margin per item sold. It involves a strategic approach to platform
selection, product development, pricing, and marketing. The most profitable sites typically
offer a combination of competitive base costs for their products, a wide range of
customization options, and efficient order fulfillment. Furthermore, the ease of integrating
with other sales channels, such as e-commerce storefronts or marketplaces, plays a
significant role in scaling a POD business. Understanding your target audience and their
purchasing power is also paramount; a platform that attracts your ideal customer is
inherently more profitable for your specific business.

The core of print on demand profit lies in the markup you apply to the base cost of the
product, which includes manufacturing, printing, and shipping. A higher markup percentage
doesn't always translate to more profit if it deters customers or if the platform's base costs
are excessively high. Therefore, a balanced approach, considering both customer
perception of value and your profit margin, is essential. The ability to offer unique, high-
quality designs that resonate with consumers is the foundation upon which profitability is
built. Without compelling designs, even the most cost-effective POD platform will yield
minimal returns.



Factors Influencing POD Profit Margins

Several key factors directly impact the profit margins achievable on print on demand sites.
The base cost of the product is the most immediate determinant. This includes the
wholesale price of the blank item (t-shirt, mug, canvas, etc.) and the cost of the printing
process itself. Platforms with lower base costs allow for higher markups or more
competitive pricing for customers, both of which can enhance profitability. Shipping costs
are another significant consideration, as they are often passed on to the customer but can
influence their purchasing decision. Some platforms offer free shipping thresholds or more
economical shipping options, which can be a competitive advantage.

The quality of the printing and the durability of the product also play a crucial role.
Customers are willing to pay more for items that are well-made and visually appealing. Poor
quality can lead to returns, negative reviews, and diminished brand reputation, all of which
erode profitability in the long run. Finally, the commission structure or transaction fees
imposed by the POD platform can directly eat into your profits. Understanding these fees,
whether they are a percentage of the sale or a flat fee, is vital for accurate profit
calculation.

Top Print on Demand Sites for Profit

Identifying the most profitable print on demand sites requires evaluating their overall value
proposition for sellers. This includes considering their product catalog, print quality,
fulfillment speed, pricing, and integration capabilities. While many platforms exist, a select
few consistently stand out for their ability to help creators generate significant income.
These platforms often have a strong brand presence, attract a large customer base, and
provide robust tools for designers.

The "most profitable" moniker is subjective and can vary based on individual business
strategies and target markets. However, certain platforms are renowned for their user-
friendliness, comprehensive product offerings, and reliable service, making them excellent
choices for maximizing earnings. Below, we explore some of the leading contenders that
consistently empower creators to achieve substantial profitability.

Printful: A Feature-Rich and Reliable Choice

Printful is widely regarded as one of the most comprehensive and reliable print on demand
services available. They offer an extensive catalog of high-quality products, from apparel
and accessories to home decor and wall art. Their strength lies in their superior print
quality, efficient fulfillment, and a vast array of integration options, including seamless
connections with Shopify, Etsy, WooCommerce, and Amazon. Printful's pricing is
competitive, allowing for healthy profit margins, and their branding options, such as custom
labels and packaging, further enhance the perceived value of products.



The platform's design maker is intuitive, enabling even novice designers to create
professional-looking products. Printful also offers fulfillment for other e-commerce
businesses, which can be a supplementary revenue stream for some. Their commitment to
quality control and customer service helps minimize returns and build customer loyalty,
which are critical for long-term profitability. While their base costs might be slightly higher
than some competitors, the superior product quality and service often justify the
investment.

Printify: Scalability and Diverse Product Options

Printify stands out for its vast network of print providers, offering unparalleled product
diversity and competitive pricing. By connecting users with different printing facilities
worldwide, Printify allows creators to find the best prices and production times for their
specific needs. This extensive network also means a wider array of unique product options
that might not be available on more consolidated platforms. Their integration capabilities
are robust, supporting major e-commerce platforms and marketplaces.

The competitive landscape among Printify's print providers often drives down base costs,
enabling designers to achieve higher profit margins. Users can compare pricing and reviews
from various providers to select the most suitable option for their business. While the
decentralized nature requires users to manage relationships with different print providers,
the flexibility and potential for cost savings make Printify a strong contender for those
looking to scale their POD operations profitably. Their user interface is straightforward,
making it accessible for beginners while offering advanced features for experienced sellers.

Redbubble: A Marketplace with Built-in Traffic

Redbubble operates as both a print on demand service and a marketplace, which is a
significant advantage for new sellers. By listing designs on Redbubble, creators benefit
from the platform's existing customer base and organic traffic, reducing the burden of
driving external traffic to their products. The platform offers a wide variety of products, and
their profit margins are determined by the markup percentage a seller chooses to add to
the base price. Redbubble handles all aspects of production, shipping, and customer
service.

The simplicity of uploading designs and letting Redbubble manage the rest makes it an
attractive option for those who want to focus primarily on design. However, the competition
on Redbubble is intense, and standing out requires exceptional design quality and effective
use of keywords in product listings. Profitability here is often achieved through volume and
by tapping into popular trends or niche interests. The platform's marketing efforts for the
site as a whole can indirectly benefit individual sellers by bringing more buyers to the
platform.



Society6: Artist-Centric and High-Quality Products

Society6 is another marketplace-style platform that caters heavily to artists and designers,
offering a curated selection of high-quality home decor, lifestyle products, and art prints.
Like Redbubble, it provides built-in traffic and handles all production and fulfillment
processes. Society6 is known for its emphasis on art and design, attracting a customer base
that values unique and aesthetically pleasing items. This can allow for higher price points
and thus better profit margins for original and appealing artwork.

The platform's commission structure is straightforward, with artists earning a percentage of
the retail price, which they can set within a certain range. Society6 often runs promotions
and features artists, which can further boost sales. For designers whose work aligns with
the platform's aesthetic, Society6 can be a very profitable avenue due to its discerning
customer base and strong brand reputation within the art community. The quality of their
products and the presentation of artist work are key selling points.

Key Factors for Maximizing Profit on POD Sites

Beyond selecting the right platform, several strategic elements are crucial for maximizing
profitability in the print on demand business. These factors require continuous attention
and adaptation to market trends. Focusing on these areas can significantly elevate your
earnings from your POD ventures, regardless of the specific platform you choose.

Optimizing Product Pricing Strategies

Pricing is a delicate balance between perceived value and profitability. A common strategy
is to calculate the base cost of the product (from the POD provider), add your desired profit
margin, and then consider market competition and customer willingness to pay. For unique
or highly artistic designs, you can often command a higher price. Conversely, for more
common items or in highly saturated niches, competitive pricing is essential. Offering tiered
pricing, bundle deals, or occasional discounts can also stimulate sales and increase average
order value. Regularly reviewing your pricing against competitor offerings and customer
feedback is key to sustained profitability.

Leveraging Design Quality and Uniqueness

The cornerstone of any successful print on demand business is the quality and uniqueness
of its designs. Generic or derivative designs rarely stand out in a crowded market. Investing
time in creating original, eye-catching artwork that resonates with a specific target
audience is paramount. Consider current design trends, popular culture, and niche
interests, but always put your own unique spin on them. High-resolution files are crucial for
crisp, professional prints. The more appealing and distinct your designs are, the more likely



customers are to purchase them and the higher the price you can justify.

Understanding Niche Markets and Target Audiences

A broad approach to design and product offerings can lead to diluted efforts and lower
profitability. Instead, identifying and focusing on specific niche markets allows for more
targeted marketing and product development. For example, instead of selling general
animal t-shirts, focus on "vintage dog breeds," "surreal cat art," or "ornate bird
illustrations." This specialization helps you connect with a dedicated customer base that is
actively searching for what you offer. Understanding the demographics, interests, and
purchasing habits of your target audience enables you to create designs and select
products that are most likely to sell, thereby maximizing your profits.

Choosing the Right Niche and Products

The selection of a profitable niche and the corresponding product types is fundamental to
success in the print on demand industry. Without a clear understanding of who you are
serving and what they want, your efforts may be scattered and ineffective. This strategic
choice sets the stage for all subsequent marketing and design decisions.

Identifying Profitable Niche Markets

The most profitable POD ventures often stem from focusing on niche markets rather than
broad categories. A niche is a specialized segment of the market for a particular kind of
product or service. Identifying a profitable niche involves researching areas with passionate
communities, unmet demands, or unique interests. Consider hobbies (e.g., knitting,
gaming, astronomy), professions (e.g., nursing, teaching, IT), lifestyle choices (e.g.,
veganism, minimalism, van life), or specific fandoms. The key is to find an audience willing
to spend money on products that express their identity or passion.

To identify these niches, you can utilize tools like Google Trends, keyword research tools,
and by observing popular categories and discussions on social media platforms and
marketplaces like Etsy and Amazon. Look for trends that show sustained interest rather
than fleeting fads. The more specific and passionate the niche, the easier it will be to create
relevant designs and connect with your target audience, leading to higher conversion rates
and profitability.

Selecting High-Demand Print on Demand Products

Once a niche is identified, the next step is to choose the most suitable products to offer
within that niche. Certain product categories consistently perform well in the print on



demand space. Apparel, particularly t-shirts, hoodies, and tank tops, remains a perennial
favorite due to its broad appeal and relatively low base cost. Home decor items like canvas
prints, posters, mugs, and throw pillows also offer excellent profit potential, especially when
paired with unique artistic designs.

Other popular and profitable product types include:

Phone cases

Tote bags

Stickers

Water bottles

Stationery (notebooks, journals)

When selecting products, consider the printing surface, durability, and the types of designs
that will look best on them. For example, intricate illustrations might be ideal for canvas
prints, while bold typography might be perfect for t-shirts. Always research the product
catalog of your chosen POD platform to ensure they offer items that align with your niche
and design aesthetic.

Marketing Strategies for POD Success

Even the best designs on the most profitable print on demand sites will falter without
effective marketing. Driving traffic to your products and converting visitors into customers
is essential for generating consistent sales and maximizing revenue. A multi-pronged
marketing approach is often the most effective.

Utilizing Social Media Marketing

Social media platforms are invaluable tools for promoting print on demand products.
Platforms like Instagram, Pinterest, Facebook, and TikTok offer visual avenues to showcase
your designs and connect with potential customers. Creating engaging content, such as
high-quality mockups of your products, behind-the-scenes glimpses of your design process,
or lifestyle shots featuring your items, can attract attention. Running targeted ad
campaigns on these platforms can reach specific demographics interested in your niche.

Engaging with your audience by responding to comments and messages, running contests,
and participating in relevant groups or communities can build brand loyalty. Hashtags are
crucial for discoverability; research and use relevant and trending hashtags to increase the
visibility of your posts. Consistent posting and interaction are key to building a strong social
media presence that drives traffic to your POD store.



Search Engine Optimization (SEO) for POD Listings

Search Engine Optimization (SEO) is critical for ensuring that your products are
discoverable by customers actively searching for them online. This applies both to your own
e-commerce store (if you're using platforms like Shopify or WooCommerce) and to
marketplaces like Etsy, Redbubble, and Society6. For POD listings, this primarily involves
optimizing product titles, descriptions, and tags with relevant keywords that your target
audience is likely to use.

Research keywords related to your niche, design style, and product type. For example, if
you're selling cat-themed t-shirts, use terms like "cat lover t-shirt," "funny cat graphic tee,"
or "cute kitten shirt." Ensure your product descriptions are detailed, persuasive, and
incorporate these keywords naturally. High-quality product images with descriptive file
names also contribute to SEO. For marketplaces, aim for the optimal number of tags and
use a variety of broad and specific terms.

Email Marketing and List Building

Building an email list is a powerful long-term marketing strategy for print on demand
businesses. Email marketing allows you to communicate directly with interested customers,
nurture leads, and drive repeat purchases. Offer incentives, such as discounts or exclusive
content, to encourage website visitors to subscribe to your email list. Once you have a list,
you can send out newsletters featuring new designs, promotions, or behind-the-scenes
updates.

Email campaigns can be highly effective for announcing new product launches, running
seasonal sales, or re-engaging past customers. Personalized emails, segmented based on
customer preferences or purchase history, often yield higher conversion rates. The direct
line of communication afforded by email marketing fosters customer loyalty and can
significantly boost your overall profitability by encouraging customers to return for future
purchases.

Integrating and Automating Your POD Business

To scale and maintain profitability, particularly as your business grows, integrating and
automating your print on demand operations is essential. This streamlines processes,
reduces manual effort, and minimizes errors, allowing you to focus on growth and creative
endeavors.

Connecting POD Platforms with E-commerce Stores

The ability to seamlessly integrate your chosen print on demand provider with your e-



commerce store is a major factor in choosing a profitable platform. Most leading POD
services offer integrations with popular platforms like Shopify, WooCommerce, Etsy, and
BigCommerce. This integration allows for automatic order fulfillment; when a customer
places an order on your store, it is automatically sent to your POD provider for printing and
shipping.

This automation saves a significant amount of time and reduces the risk of human error,
which is crucial for customer satisfaction. It also allows for real-time inventory
synchronization (though less critical in POD as there's no physical inventory to manage)
and order tracking updates. When selecting a POD site, always verify its integration
capabilities with the e-commerce platform you intend to use.

Automating Order Fulfillment and Customer Service

Beyond basic store integration, further automation can enhance efficiency. Many POD
providers offer tools for automating aspects of order fulfillment, such as setting up
automatic reorders for popular items or managing shipping preferences. While customer
service is often best handled personally, you can automate initial responses to common
inquiries using chatbots or pre-written email templates. The goal is to handle the repetitive
tasks efficiently so you can dedicate more time to creative design, marketing, and
addressing complex customer issues.

Automating these backend processes not only increases operational efficiency but also
contributes to a better customer experience. Faster processing times, accurate order
fulfillment, and prompt communication about shipping statuses all contribute to customer
satisfaction and encourage repeat business. For businesses aiming for significant growth, a
high degree of automation is not just beneficial but necessary.

FAQ

Q: What is the average profit margin for print on
demand products?
A: The average profit margin for print on demand products can vary significantly, typically
ranging from 20% to 40%. This depends heavily on the product type, the base cost from the
POD provider, the markup you set, and the sales channel. For instance, t-shirts might have
a lower margin percentage but sell in higher volumes, while niche items like custom art
prints might command higher margins due to perceived value.

Q: How do I choose the most profitable print on demand
site for my specific niche?
A: To choose the most profitable POD site for your niche, consider the platform's product
catalog and whether it aligns with your niche's typical product preferences. Research their
base costs and profit margins on those specific products. Also, consider their integration
capabilities with your chosen sales channels and their customer base to ensure you can



reach your target audience effectively.

Q: Can I be profitable with print on demand without any
prior design experience?
A: Yes, it is possible to be profitable with print on demand without extensive design
experience, but it requires a different strategy. You can either hire freelance designers to
create your artwork, purchase pre-made designs from marketplaces, or focus on businesses
that offer customization tools and templates. However, unique and high-quality designs are
generally key to higher profitability.

Q: What are the most profitable product types in print
on demand?
A: Consistently profitable product types in print on demand include apparel (t-shirts,
hoodies), home decor (wall art, mugs, pillows), accessories (tote bags, phone cases), and
stationery (notebooks, journals). The profitability of each also depends on the niche and the
quality of the design.

Q: How important is marketing for print on demand
profitability?
A: Marketing is absolutely crucial for print on demand profitability. Without effective
marketing, your products will not reach potential customers. Strategies like social media
promotion, SEO, email marketing, and paid advertising are essential for driving traffic,
increasing sales, and ultimately achieving profitability.

Q: Are marketplaces like Redbubble and Etsy more
profitable than selling through my own store with
Printful or Printify?
A: Marketplaces like Redbubble and Etsy can offer built-in traffic, which can lead to faster
initial sales and potentially profitability for beginners. However, selling through your own
store (e.g., Shopify) with providers like Printful or Printify often allows for greater control
over branding, customer relationships, and potentially higher profit margins in the long run,
as you avoid marketplace fees and can build a direct customer base. The "most profitable"
depends on your business model and goals.

Q: How can I ensure my print on demand products have
high-quality prints?
A: To ensure high-quality prints, choose reputable print on demand providers known for
their quality. Research reviews, look at sample product photos, and consider ordering
samples yourself before launching your store. Ensure your design files are high-resolution



(e.g., 300 DPI) and properly formatted according to the POD provider's specifications.
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the power to scale like a team of five, all without hiring staff? That is the reality of prompting.
Artificial intelligence has transformed how creators, freelancers, and entrepreneurs build success,
and the secret lies in knowing how to guide it. This book is your complete roadmap to turning
prompts into profit. Whether you want to grow a side hustle, expand a freelance career, or build a
business that works while you sleep, you will find clear strategies, practical examples, and
real-world stories inside. Through twenty detailed chapters, you will learn how to: ✔ Master the four
pillars of effective prompting: Role, Task, Context, and Tone. ✔ Use AI to create content, research
keywords, and optimize articles for blogging and SEO. ✔ Build passive income streams with eBooks,
prompt libraries, and subscription newsletters. ✔ Offer freelancing services like writing, resumes,
and cover letters enhanced by AI. ✔ Monetize social media with viral captions, hooks, and branded
designs. ✔ Launch AI-powered online courses, consulting, and automation services. ✔ Create and sell
digital products, from templates to journals and planners. ✔ Build SaaS-style tools and apps powered
by prompts for niche markets. ✔ Scale your personal brand into authority by sharing AI hacks and
expertise. ✔ Stay ahead of the curve by adapting to the future of prompting with voice, video, and
automation. Each chapter breaks down proven methods step by step, from freelancing with AI
superpowers to building pre-made prompt packs, from print-on-demand designs to affiliate
marketing strategies. You will also discover case studies of real entrepreneurs who turned simple
prompts into steady income, including solopreneurs who now run businesses with the efficiency of
entire teams. This is not just theory. It is a practical guide to making AI work for you, no matter your
background or starting point. If you are ready to transform curiosity into profit, this book will show
you how to create once and earn repeatedly. The opportunities are here. The tools are ready. All that
remains is your decision to take action. “In the new economy, wealth is not in the code. It is in the
command.”
  most profitable print on demand sites: Printing Art , 1914
  most profitable print on demand sites: Fertilizer Application on Crop Yield Jagadish
Timsina, 2019-04-02 Fertilizer application can increase crop yields and improve global food security,
and thus has the potential to eliminate hunger and poverty. However, excessive amounts of fertilizer
application can contribute to groundwater pollution, greenhouse gas emissions, eutrophication,
deposition and disruptions to natural ecosystems, and soil acidification over time. Small farmers in
many countries think inorganic fertilizers are expensive and degrade soils, and thus policymakers
want to promote organic instead of inorganic fertilizers. To develop practical fertilizer
recommendations for farmers, yield responses to applied fertilizers from inorganic and organic
sources, indigenous nutrient supply from soil, and nutrient use efficiency require consideration.
There is a lack of sufficient scientific understanding regarding the need and benefit of integrated
nutrient management (i.e., judicious use of inorganic and organic sources of nutrients) to meet the
nutrient demand of high-yielding crops, increase yields and profits, and reduce soil and
environmental degradation. Inadequate knowledge has constrained efforts to develop precision
nutrient management recommendations that aim to rationalize input costs, increase yields and
profits, and reduce environmental externalities. This Special Issue of the journal provided some
evidence of the usefulness of integrated nutrient management to sustain soil resources and supply
nutrients to crops grown with major cereal and legume crops in some developing countries.
  most profitable print on demand sites: The Printing Art Henry Lewis Johnson, 1914
  most profitable print on demand sites: Printing Art Quarterly , 1914
  most profitable print on demand sites: The British Publishing Industry in the



Nineteenth Century David Finkelstein, Andrew Nash, 2024-03-14 This volume assembles
documents that illustrate the changing structure of the British publishing industry in the nineteenth
century. It charts the increasing separation of the functions of printing, publishing and retailing in
the production and distribution of books, and the emergence of new economic models of publishing.
For most of the period the book trade operated on a shortage of capital, depending upon fragile
networks of credit and debt which could lead, as in the financial crisis of 1825-6, to the collapse of
many businesses. The volume documents how the structures of the industry impacted upon the
pricing structure of books and periodicals and charts the slow emergence of a mass-market for print.
Major points of contention such as the ‘taxes on knowledge’ and the battle over legal deposit are
traced, along with recurring debates over discounting and underselling. The volume focuses on key
moments such as the controversy over free trade in the 1840s and 1850s and the debates over price
protection which led to the formation of the Net Book Agreement in 1900.
  most profitable print on demand sites: Modeling Water Resources Management at the Basin
Level Ximing Cai, Claudia Ringler, Mark W. Rosegrant, 2006-01-01 This report develops an
integrated economic-hydrologic river basin model and applies it to the Maipo River Basin in central
Chile. Policy simulations based on the modeling framework can serve as a guide for water resource
managers and policymakers in designing appropriate water policies and establishing reform
priorities for water resource allocation. Alternative analyses undertaken for the Maipo basin-a
mature water economy with limited resources and competition for water across all water-using
sectors-offer new insights into the changing relationships between irrigation system and basin-level
water use efficiencies. They also show how these changing relationships affect farm incomes and
environmental impacts. Simulations also provide new results on the role that the trading of water
use rights can play in maintaining farm production levels, enhancing farmer incomes, and increasing
water use efficiencies.
  most profitable print on demand sites: Property Management Robert C. Kyle, 2000 This
text provides a flexible, current and practical overview of the field for real estate practitioners.
Topics covered include: professional property management, property management economics and
planning, managing owner relations, marketing management, managing leases, lease negotiations,
tenant relations, and environmental issues. Property Management, 6th Edition holds all the tools
needed for success in today's competitive and ever- changing environment. Within this book one will
find up-to-the- minute information and advice on key issues affecting the industry. Also included is a
useful collection of the property manager's tools of the trade in the form of numerous charts,
agreements, leases and checklists. Plus, each chapter wraps up with an open-ended case study that
challenges to explore a real- life management problem, while testing knowledge of that chapter's key
points.
  most profitable print on demand sites: The New Law of Demand and Supply Rick Kash,
2002-09-17 A groundbreaking business book for the twenty-first century, The New Law of Demand
and Supply overturns the traditional supply-side approach to how business is done, showing why a
demand-based approach is essential to success in today’s economy. For more than two hundred
years, companies have based their approach to business on supply-side economics, concentrating on
creating products and services and then attempting, through marketing, publicity, distribution and
promotion to stimulate a demand for them. While most companies have factored in customer
feedback, focus groups, and broad-based market research, their basic approach has remained the
same. And it is a mistake. In The New Law of Demand and Supply, Cambridge Group CEO Rick Kash
argues that in order to succeed in today’s market, companies must reverse their approach by first
determining what current and emerging demand exists and then by creating products and services
to meet that demand. For a host of reasons–from the reduced life cycles of products and services, to
deregulation, to increased competition as a result of globalization, to the ability of customers to
compare prices and values at a keystroke–the market, Kash argues, has fundamentally and
permanently changed from one that is driven by supply to one that is driven by demand. Traditional
businesses that remain locked in a supply-side mentality are doomed to failure. Today’s most



successful companies, from McDonald’s to IBM, from EMC to Pepsi-Cola, use the principles of
demand strategy to first understand all the factors that go into creating demand in their targeted
markets, as well as what their emerging needs will be in the future. In the heart of the book, Kash
outlines a specific six-step demand strategy on how to implement a demand-first approach–from
homing in on who your most profitable customers are to determining what needs they have (whether
articulated or not) that are not currently being addressed. Using that information, companies can
create unique products that are differentiated from their competitors’ to meet those demands.
Rather than being forced to compete on price, they can trump the competition by competing on
value, offering the options, features, products, and services that better meet an existing demand. As
a result, companies often can actually charge more for what they produce and improve their
margins. Diving under the hoods of a score of successful Fortune 500 companies that have made
demand strategy central to the way they do business, including Gatorade, Capital One, Sara Lee,
and Sears, Kash details how these companies have used this strategy to re-create their businesses.
Ten years ago, Reengineering the Corporation brought about a sea change in the way companies
were run. Now, The New Law of Demand and Supply redefines the ground rules of today’s economy
and gives managers the tools they need to outperform the competition and achieve dramatic growth
and profits. From the Hardcover edition.
  most profitable print on demand sites: Reports from Committees Great Britain.
Parliament. House of Commons, 1818
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